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How did we do In
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2017 Results

Overall a very strong year with huge improvements in lead gen

Website visitors Leads Impressions

Up 1699% over 2016 Up 329% over 2016 118M through 2017



What’s our secret?

» Launched a new website in February 2017

» Focused on SEO and website optimization including new content,
sizing calculator, live chat, ratings and reviews

= Optimized our digital advertising strategy to focus more on lead
generation

» Launched an email marketing campaign to nurture leads

» Launched a National Preparedness Month campaign to help raise
brand awareness

= Employee promotion
» RV cross-promotions

= Weather triggered localized advertising campaigns




2017 Highlights




2017 Highlights

Cummins spokesperson
Weather plan

New website

National Preparedness Month

Cummins | 7



Weather

spokesperso. 1



Disaster and Weather
Preparedness Advisor for
Cummins

» Broadcast meteorologist and TV host Cheryl Nelson
» Content for Cummins owned properties
Media materials tips, insights, etc.
Media interviews
Controlled media (satellite and radio media tours)
Leverage social platforms

www.CherylNelson.net

@ @ @CherylINelsonTV



http://www.cherylnelson.net/

DID YOU KNOW: Cheryl is a FEMA-
certified Instructor for 'Hurricane
Awareness,' 'Tornado Awareness' and
'Winter Weather Hazards'



Panel discussion at National Hurricane Conference

Co-hosted Facebook Live with John Zarella from
FLASH — 4,349 views to date

Filmed FLASH generator safety video — 218 views
to date

Participated in 22 interviews as part of Hurricane
Prep Week satellite media tour

Authored 6 blog posts to date

2017

= Participated in 25 interviews as part of Hurricane
Prep Week satellite media tour and 13
interviews as part of National Preparedness
Month radio media tour

= Authored 5 blog posts related to weather
preparedness

» Hosted 4 weather prep videos — 2k+ views to
date

-

- Cheryl Nelson
Weather & Preparedness Advisor
Cummins Home Standby Generators™



>

Weather triggered

ISing plan
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What were the iIssues?

» For storms in the past...
 We didn’t have a robust process
» Reaction time was too slow
 Communication had room for improvement
» Limited tactics

» What we needed:
v" A well defined process and plan
v' A communication plan
v Pre-made advertising




Why a weather triggered plan?

Mumber of outages

90

30

| 984

Extreme Weather Is Causing More Major Power Outages
(major = at least 50,000 customers affected)

B storms and severe weather

cold weather and ice storms

hurricanes and tropical storms

tornadoes

extreme heat and wildfires

1988 992 1996 2000 2004 2008 2012

cLMATE ((80) CENTRAL

CAUSES OF OUTAGES (2016)

' Overdemand
Theft'Vandalism L0.1% Animals, 4% Faulty
» 0.3% = Equipment/
Human
Error, 24%

Weather Trees,
33%

nned, 5%

Vehicle
Accident
; Unknown,
12% 21%




What we did

Marcom Specialist

Marcom Specialist
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= tracks weather confirms a out notification to ChannelOne
o and consuits with weather event and internal communication and
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X " implemented addition to marketing
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Cummins Response to Memphis Area Power

Outage

Mearly 150,000 homes and businesses were left without power in
Memphis, TN and the surrounding areas following severe storms over
M ial Day kend. C has responded by | ing our
digital spend in this region beginning Wednesday, May 31 and
continuing for two weeks. Local dealers should expect an increase in
calls during this time. Paid advertising will include placements on

A to target sina y relevant space, as
they will be most in-tune with checking the weather during this time. In
addition, we are boosting Pald Search activity (Google AdWords)
during this same time period to capitalize on potential search
opportunity within the target market.

eyl maclsn wasther

v leess by psls

Stay Ahead . FREE OUTAGE KIT

rr bt wdops el
-

& You Prepared?




Since mid-2017...

» \We have activated the weather response plan 13 times
 Memphis severe storm
» MS /AR severe storm
TS Cindy
e Ocracoke Island
* Montreal severe winds
e Hurricane Harvey
e Hurricane Irma
e Hurricane Jose
* Hurricane Nate
* Winter Storm Grayson
* Winter Storm Riley
o Winter Storm Quinn
» Detroit ice storm




Weather activation examples

Stay Ahead
of the Storm_

AGummins home standby generator aufomaticallydelivers .« |

power o ensure your f ke left in the dark.

Severe Weather Prep Kit
Sign up for an in-home assessment and receive
& complimentary sevene weather prep kit
aquipped with a power bank, first aid kit,
fisshing dog col

Is Your Refrigerator
ing?

Direct Mail
We have sent postcards to
125k prospective
customers

@ Cummins Residential shared NOAA NWS Weather
iters post

Irma is expected to make landfall along the Florida ceast on Sunday, making
Its way up the Georgia and South Carolina coasts Manday. In preparation,
we recommend storing important documents on a flash drive, checking your
property for items in need of repalr, ensuring your disaster prep kit is ready
fo go, and manitoring your local news for evacuation recommendations and
routes.

CEPERT LT EEES T3 e
ges

Social Media
We reached 18k people
and engaged 941 people
on Facebook during Irma

Cheryl Nelson - Fox News, Fox & Friends Hurricane Preparedness Segment @ 4

-

. _IRMA NOW A CATEGORY 4 HURRICANE
FOX NEWS ALERT
| HURRICANE IRMA [¥X ] winos FEILNN custs FENIYLE

National Television
A Fox News interview garnered 2.46M
viewers, and led to a 3400% increase in
landing page visits during Irma
https://youtu.be/3 NmXd8mbVk
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https://youtu.be/3_NmXd8mbVk

Empowering Peace of
Mind at Home

Cmiming s the brnd homaownar s ko
ki, duratlity and Do, We 3

elivirs powor Quistly and quickly during &

valnbe Your I Usrerator Nesds

PowerConnect™ Series




New website and new functionality

% 1-800-CUMMINS™  LOCATE A DEALER

Home Generators Why Cummins | Estimate Generator Needs i Free In-Home Assessment

=P =

=

Customer Ratings and Reviews

OVERALL SATISFACTION: * %%k

We recently surveyed our customers to get their opinions of Gummins
home standby generators, and were excited to receive an average score
of 4-and-a-half out of 5 stars for overall satisfaction.

Quality. A %Hkis

Value: %

FhS— . e 3 YouTube

Features: k%

Customer review of Cumming QuistConnect 25kKW
Learn More About the Cummins Advantage home standby generator.

Here’s what some of our customers had to say...




New website and new functionality

Home Generators | Why Cummins Estimate Generator Neads Frea In-Home Assassment

Estimate Your Home's Generator Needs
Not everyone knows how much power they use, and even fewer are aware of their emergency power
needs. That's why we’d like to send a Gummins authorized representative to you and help you find the
generator that's right for your home

We created this calculator to get an idea of your needs and to help you think about what items you would
like to power during an outage. Simply input your home's location, square footage and power needs below.

1. Your Home ‘ 2. Your Neads n 3. Recommendation

< BACK

Based on your estimated power needs, we
think this model would be a great fit:

Take the Next Step

Provide your contact information and a

L] -
- Cummins Authorized Representative will be
in touch with you to schedule your free
QuietConnect 22kW in-home assessment.
starting at $9,399

Does not include installation, shipping, or tax First Name ast Nan

= Designed to Be Extremely Quist
= Remote Diagnostics Capabilities
= Incredibly Efficient Operation

= Extremely Compact Design

= Designed for Durability
. » Send Your Request

Customer Rating Download Specs

Not ready for a visit yet? Contact us to learn
more.




New website and new functionality

LEAVING SO SOON?

Sign up to receive helpful Cummine home power tips via
email.

Don't warry, we wan't overload your inbes, but we will provide some valuable
tips wo keep your family safe and comforeable during a power outage.,

Email

By clicking the subscribe button you agree to receive Curmmins dnc’s exclsive offers. updates and
PRORCS rRENEIE Cumeing i, and R COMEATes POMcS JnKd SanAres. Teu an st
your comsenr at any time. For more detads see cur o

Close Window




New website and new functionality

. 1-800-CUMMINS™  LOGATE A DEALER

&
= MENU

Cummins Live Chat

Empowering Peace of
Mind at Home

Cummins is the brand homeowners trust for
reliability, durability and power. With a
Cummins standby generator, your family
won't be left in the dark. Your natural gas or
liquid propane fueled generator automatically
delivers power quietly and quickly during a
utility outage.

Sorry, no operators are available at the
moment. Please try back later.

Close

Evaluate Your Home Generator Needs

PowerConnect™ Series

Extra Power Packed Into the Same Compact Design

# Designed to Be Quiet

s Donocic Diooooctioc Conabilitioc




The results?

= New website was aimed at: Organic traffic

* Improving lead generation cgg Up 1649 over 2016

* Improving search engine optimization
to increase organic traffic

- : Av search position
* Providing a better user experience P

2nd position on average

- Improved content and functionality

- More content

Leads

Up 329% over 2016
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Overview

= The U.S. has observed National
Preparedness Month (NPM) every September
since 2004

» The goal of NPM is to help citizens prepare
for and respond to emergencies, including
natural disasters

* |n alignment with the national theme, the
Cummins campaign centered on the message
“Stay ahead of the storm”

= Throughout the campaign, we drove
customers to a new Weather Preparedness
page on homegenerators.cummins.com

Blog content
and blogger
outreach

— 0
iod .

£ naronaL B2
PREPAREDNESS

MONTH

T

Video
content

Paid native,
social and
display

Stay ahead of

th¢qrm.

Media
outreach
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Campaign landing page

. 1-800-CUMMINS™  LOCATE A DEALER

Home Generators | Estimate Generator Needs | Cummins Advantage ‘ Free In-Home Assessment

Are You Prepared to
Stay Ahead of the Storm?

Severe Storm Season

A Cummins home

a backup

standby generator c 3 Yome ant “tively power

* Include your power out

atteries and older iter

your smoke alarms and carbor

Cummins 26




Weather preparedness brochure

Know What’s at Risk

There’s a
Storm Coming

Are you prepared?

Quiet. Compact. Reliable. Gummins home standby generators
are a safe, permanent backup solution for your home when a
power outage strikes.

Stay ahead of the storm.

Safeguard against power failure with a Cummins home standby generator.

Visit homegenerators.cummins.com to ensure you're prepared before the next storm arri
dule a free in-home consultation today.

The potential costs of a power outage

$160

= Spoiled food
Source: LISDA

E$120

Average cost per night
of a hotel room
Saurce: statsta.com

3, 8650

Emergency supplies
Souros: Kelly Brcthers.

# $500-54,000

a flooded basement
‘Source: moidbiogger cam

# $500-%10,000

Flooded basement remediation
after a burst pipe or no power

o sump pump
Source: hamehelper.cam

FPowering: your /i;g

cumming, Inc. 1400 73rd Ave NE, MINneapolls, MN 55432

Phone: 0

Bullatin 5.

Severe Storm
Season

Hurricane
Season

Winter Storm

Season

Heat Wave
Conditions

PRO TIPS FROM METEOROLOGIST
CHERYL NELSOH

Wosther and Preparedness

Advisor for Curnming

“Have a backup power source in case
of an outage. A Cummins home standby
generator can safely power your home
and effectively power your sump pump
in the event of flooding.”

Check roof for hanging shingles and leaks. A properly
maintained roofwill help pravent water damage.

Have & home standby generator to snsure your power
can be restored.

Store important documents in & metal stronglox and
keep important files on & portable flash drive.

“Do not overexert yourself in cold
weather. Strenuous activity, like
shoveling snow, can increase your
chance of a heart attack.”

Upgrads your windows and weather-strip doors to
keep heat out and cold air in.

Stay hydrated, and never leave children or pets alone:
in hot vehicles — even for a second.

Install awnings, blinds or light-colored drapes.
Kesp them closed to recucs sunlight and heet.

Safeguard your home with Cummins.

Visit homegenerators.cummins.com and schedule
a free in-home consultation today.

Trim trees that could damage your home and inspect
your rocf for leaks, sspecially after & rough winter.

Include your power outage disaster kit in your spring
cleaning. Replace batteries and older ftems, and meke sure
everything i in working condition.

Replace the batteriss in your smoke alams and carbon
monexide detectora.

“Ensure that your home is covered
by flood insurance at least 30 days
before hurricane season begins.”

Have & plan for family and pets in cass of separation
or travel issues.

Keep a prep kit in your car. Be sure it includes wetsr
and non-perishable food.

To keep your house warm during an cutags,
a home standby generator is a key component.

“Consider a hame standby generator,
like the Cummins QuietConnect,
that will turn on automatically to keep
your A/C running, even when you
lose power.”




Incentive - Severe weather prep kit

Stay anead of Ine stom.
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Blog content

Cummins Weather and Preparedness e

Advisor Cheryl Nelson's
Things to Remember
When Disaster Strikes

= 14 Tips to Make Your Home and Family Safer This Fall

= A caopy of all important documents

= Photographs of your homa's inventory

shokd sz ok As back-to-school season is upon us, consumers will be looking to

= Sturdy shoes and a helmet in your
dizaster kit

ity ready their homes for the change in seasons. How can they best prep
themselves, their tech and their homes for winter storms?

* Back-up medical necessities
« A back-up power source

= At laast a two-week supply of
madicatio mand

= An 10 brac or a USB emergancy
1D band with important contact and
madical information

= Weather Related Tips For National Preparedness Month

= A mini amergancy kit for school

What is National Disaster Preparedness Month? How did it start and

why is it important? How can you best make sure that your family is

iy s ready, should disaster strike? What resources can you look to make
e sure that you'’re prepared?

thera's a 30 day waiting periodl}
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http://social.cummins.com/14-tips-home-family-safer-fall/
http://social.cummins.com/weather-related-tips-national-preparedness-month/

Disaster prep video content

7

@B <« O 2

https://homegenerators.cummins.com/ahead-of-the-storm
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Advertising

OLD FARMER'S STORE LOGIN THE OLD ORDER NOW!
FARMER'SALMANAC i
| =8 FOUNDED IN 1792 guu f‘
* | ADVICE = | STORE

WEATHER ~ | ASTRONOMY = | GARDENING = | CALENDAR <+ | FOOD

HURRICANES AND POWER OUTAGES

Catherine Boeckmann

SHARE: RATE THIS ARTICLE: Q

Stay ahead
of the st0m1

vop g8

Firwering. yous lijs (ﬂ

@he Washington Post

PAID PROMOTED STORIES

Get Your Family Ready
for Extreme Weather
This Preparedness
Month

The Block by Cummins

¥ N | ~

","}f“‘ (ko
j_..H&..,.., gy
Al R g,

Ll .= ’:7
;ﬂl G'H'E,,. bt o
S b Ba e iy e e i

Self-Made Millionaire
Boils Stock Success
Down to 1 Pattern

Shah Gilani's Wall Street Insights

and INdictments

If You Own A Home You
Must Claim Your $4,240

The Better Finance
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Radio media tour

= Aradio media tour is an opportunity to reach audiences through
Interviews on nationally syndicated and local market talk and
drive-time radio stations

= Approximately 12-15 live and live-to-tape interviews
= Each interview approximately 2-5 minutes

» Cheryl Nelson delivered tips, promoted seasonal weather prep
videos and consumer brochure




88.50368




Social media plan

= NPM official hashtags Tﬂﬂ ‘ﬂ\ @

» #NatlPrep
» #PlanAhead

» Cummins hashtag “#AheadOfTheStorm”

= Seasonal weather prep videos on You Tube and
homegenerators.cummins.com
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**  Stay ahead of
the storm. -

RV Cross Promotion —

= America’s Largest RV Show (Hershey, PA)
= QOver 50,000 people attend

= Good alignment between RV and home generator
customer base

= Customers received a free disaster prep kit when
signing up for a free in home assessment

Cummins | 34



“Stay Ahead of the Storm” campaign results

1846

actions (engagement)

@31m+ 12950

|mpreSS|ons* page views
N— 1
\=[<1085 3177 1285
q H > downloads blog views Video Views

Cummins Confidential - Restricted




What's new for
20187




Super Bow|
Campaign




¥ Cummins Newsroom: Genemlons

All the ‘spokes’ of blogs and ads were designed
to drive traffic to a landing page where people
could learn more about home generators

Every team needs a reliable backup

dan 22 3018 u by Cummin Inc., Gobal Power Loadar

Every team
needs a
reliable back-

What’s your game plan up blog post

when the lights go out?

Print ad in 5 things to
Tiffin know about
Motorhomes Cummins and
owners the Big Game
magazine blog post

Five Things to Know About Cummins and
; The Big G
Cummins ot

- - Just beyond its iranslucenl_ceiling and walls, t1_'|e X
What's Your Game Plan When the Lights Go Out? 1 Banner on generates spectacular U.S. Bank Stadium has two Cummins 60 liter
y Cummins Inc power for big

diesel generators ready to go if emergency...
Facebook time sports
page stadiums blog

Brick ad on
Cummins
Connect for
th e e m p I Oyee Cummins Generates Power for Big Time Sports
_ _ , purchase
Primary objective: Brand awareness program

Measurement: Impressions and engagement




Results Summary

1M+ f

_ 1.6k reactions to the
Overall the campaign generated
Facebook posts
@ over 1.1M impressions -
The most popular blog was
The types of people who were The 3 blogs were read o
reading our blogs on LinkedIn 5 things to know about
were mainly Electrical by 11k people Cummins and the big game”

Engineers and Specialists

We had 1019 people visit our landing page during the
campaign with 128 of these sessions being repeat visitors

with 7.6k views
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Hurricane Prep Week
and FLASH




What is Hurricane Prep
Week and FLASH?

» National Hurricane Preparedness Week — May 6-12 2018

= National effort to inform the public about hurricane hazards and how to
prepare

» Federal Alliance for Safe Homes (FLASH®) is the leading consumer advocate
for strengthening homes and safeguarding families from natural and
manmade disasters

Cummins | 41



* Media outreach
complemented by a
press release and
custom pitching

» Satellite media tour
hosted by Cheryl

Nelson

@he Washington Post
-

- 2

Your Family Ready e ]
Tor o Bols S cod

b Prs Down 1 1 Patten

» Blog content
promoted via native
advertising

» Social media
campaign, including
weather prep kit
giveaway

@

#HURRICANE
STRONG

)

-

s—

=
¢p)
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National Hurricane Conference Orlando, FL

= Cheryl Nelson participated in = Cheryl Nelson co-hosted a = John Zarrella interviewed
a panel discussion on Facebook Live event with Cheryl Nelson about
preparedness, along with John Zarrella from FLASH to generator safety at a
representatives from the discuss generator safety and customer’s home
National Hurricane Center, hurricane preparedness
FEMA and The Weather
Channel

Cummins Residential shared Federal Alliance for Safe
Homes, Inc. - FLASH's live video.
Published by Cummins Inc. -Bhrs-

Cheryl Nelson was live from the National Hurricane Conference with the
Federal Alliance for Safe Homes, Inc. - FLASH, providing tips to prepare
homeowners, seniors, children and pets for Hurricane Season.

Cummins | 43



enerator

Generator safety video

Posted on FLASH and Cummins websites and
social channels

— PROTECT

Your Home in a FLASH

https://homegenerators.cummins.com/ahead-of-the-storm
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https://homegenerators.cummins.com/ahead-of-the-storm
https://homegenerators.cummins.com/ahead-of-the-storm

DID YOU KNOW: John Zarrella was
the principal correspondent for CNN'’s
coverage of the U.S. space program



Social media activity

» Updated our social media accounts to
promote the #HurricaneStrong partnership

Page inbox Notifications B Insights Publishing Tools Promotions Settings Help *

» Promoted the press release announcing
the sponsorship

= Promoted the Facebook Live event x2

= Shared the video from the Facebook Live eI

Residential
{@Cummins.Residential

Home

About o Liked ¥ X\ Following *
Photos

Ask An Expert E @‘ v Shopping & Retail in Shoreview, Minnesota

4.7 wrivdrird
Reviews i
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Cummins Weather and Preparedness e

Advisor Cheryl Nelson's

Media prep and outreach o

* A copy of all important documents

* Photographs of your home's inventory
stored on a flash drive

+ Sturdy shoes and a helmet in your
disaster kit

+ A paper map of your area

» Broadcast media, reporters and bloggers targeting the following: +$100in cash n single dolar bils
» Lifestyle / Homeowners
 Parenting DR B oo o

medication on hand
-AniDb S|
 Pet owners 10 R with ihportant contect and
medical information
* Retirees
= A mini emergency kit for school
L4 General neWS = An ID bracelet or a USB emergency

ID band with important contact and
medical information

= NatIOnal medla * A favorite toy or security blanket
- Top Cummins DMAs / Hurricane

» Back-up medical necessities

= A home standby generator
« A vehicle-friendly disaster kit

» Media outreach and offering tips and interviews from Cheryl M ——

there's a 30 day waiting periodl)

= Media outreach will continue following Hurricane Prep Week

= A photo of you and your pet
together to prove ownership

+ Your pets’ vaccinations records
and rabies vaccination tag

» If you have to evacuate, know
where you can take your pets

[
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Satellite media tour

= 22 interviews including Accuweather
e Radioand TV
* Local and national

FIRST |
COAST ﬁEﬁNDSIIB:éE _, ‘. | ‘ National

diz%NEW S

G(“)(\)D Television

DAY
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Nashville
o
OKLAHOMA TENNESSEE NORTH
o CAROLINA
ARKANSAS Charlotte

NEW MEXICO Atlanta SOUTH .
MISSISSIPPI B CAROLINA
Dallas ALABAR
& I’Vl’ GEORGIA
El Paso . Montgome !
Q

Awareness Tou

Austin Hﬁ

o Louis
\ Beaumon ) o
CHIHUAHUA New Orleans

o

~ San Antonio Orlando

o
COAHUILA @Rockport akeland
ORIDA
NUEVO LEO
¥ i""“?“"e“ i arco Island
ault ©
INALOA oo nGO Monterrey Mexico The
Cudjoe Ke
. TAMAULIPAS J Bahamas
Mexico

Yk 2018 HAT stops
@ Rough path of Hurricane Harvey
@ Rough path of Hurricane Irma

= Each stop will feature a tabletop display with
product and weather brochures, a prep kit raffle,
and a screen with weather tips playing

 The Lakeland, FL stop will also feature our
product display
= Our PR team will be on-site at each location
PLUS
 MarCom support at the McAllen, TX stop
» Local dealer support at the Lakeland stop
* Cheryl Nelson will also be at the FL stop




What's new for the rest of 2018...

September Disaster Preparedness Month
= Building on the success of the 2017 campaign
= Conducting a survey on what it really means go without power following a natural disaster

» Results of the survey will provide content for months — this includes infographics, press releases,
blog posts, etc.

= Executive visibility / CSR opportunities surrounding hurricanes

= Weather plan refinements
= Traditional radio > streaming radio

= Product videos

» Refresh video content with a new video highlighting the consumer purchase journey (in-home
assessment and installation)

= New blogger strategy
= Partnering with influential bloggers in real estate, smart home design, remodeling and travel



Contact

. . @ Homegenerators.cummins.com/ahead-of-the-storm
For more information on our

weather campaigns and content

@ Elizabeth.Zaitz@cummins.com

Cummins | 51






	Home Generator & Small Business Marketing
	Meet the Marcom team
	Slide Number 3
	2017 Results
	What’s our secret?
	Slide Number 6
	2017 Highlights
	Weather spokesperson
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	What were the issues?
	Why a weather triggered plan?
	What we did
	Since mid-2017… 
	Weather activation examples
	Slide Number 18
	New website and new functionality
	New website and new functionality
	New website and new functionality
	New website and new functionality
	The results?
	Slide Number 24
	Overview
	Campaign landing page
	Weather preparedness brochure
	Incentive - Severe weather prep kit
	Blog content
	Disaster prep video content
	Advertising
	Radio media tour
	Social media plan
	RV Cross Promotion
	“Stay Ahead of the Storm” campaign results
	Slide Number 36
	Super Bowl Campaign
	Slide Number 38
	Results Summary
	Slide Number 40
	What is Hurricane Prep Week and FLASH?
	Slide Number 42
	National Hurricane Conference Orlando, FL
	Slide Number 44
	Slide Number 45
	Social media activity
	Media prep and outreach
	Satellite media tour
	2018 Hurricane Awareness Tour
	What’s new for the rest of 2018... 
	Slide Number 51
	Slide Number 52

